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ABSTRAK

ljoijo.com didirikan atas dasar ketertarikan revolusi industri 4.0 yang
menciptakan pasar global. ijoijo.com lahir sebagai penghubung perdagangan ekspor
antara petani dan pembeli melalui sebuah situs e-commerce. Persaingan brand di pasar
global membuat ijoijo.com harus memiliki kelengkapan identitas visual.

Berdasarkan analisa data, ijoijo.com belum memiliki kelengkapan identitas
visual yang baik dan representatif. Perancangan kelengkapan identitas visual ijoijo.com
dilakukan dengan metode perancangan dan analisa data guna meningkatkan mutu

ijoijo.com sebagai brand di pasar global e-commerce tanaman export dari Indonesia.

Mengacu pada metode perancangan dan analisa data yang telah dilakukan pada
brand ijoijo.com, maka dirancanglah kelengkapan identitas visual ijoijo.com berupa
berupa Brand Guidelines book yang meliputi logo manual, letter head, business card,
thank card, shipping factur, shipping label, invoice, logo stamp, logo signage, daily t-

shirt, polo shirt, casual dress, dan gardening apron.

Hasil perancangan yang telah dibuat melengkapi kelengkapan identitas visual

ljoijo.com menjadi satu kesatuan guna meningkatkan mutu brand di pasar global.

Kata Kunci: Kelengkapan lIdentitas Visual, ljoijo.com, Brand Guidelines
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ABSTRACT

ljoijo.com was founded on the basis of the interest of the industrial revolution
4.0 that created the global market. ijoijo.com was born as an export trade liaison
between farmers and buyers through an e-commerce site. Brand competition in the

global market makes ijoijo.com must have complete visual identity.

Based on data analysis, ijoijo.com do not have the completeness of a good and
representative visual identity. The design of visual identity completeness ijoijo.com
done by data design and analysis methods to improve the quality of ijoijo.com as a
brand in the global market of e-commerce export plants from Indonesia.

Referring to the method of designing and analyzing data that has been done on
the brand ijoijo.com, the completeness of visual identity ijoijo.com in the form of Brand
Guidelines book which includes the logo manual, letter head, business card, thank card,
shipping factur, shipping label, invoice, logo stamp, logo signage, daily t-shirt, polo

shirt, casual dress, and gardening apron.

The design results that have been made complement the completeness of visual

identity ljoijo.com become a unit to improve the quality of brands in the global market.

Keywords: Completeness of Visual Identity, Ijoijo.com, Brand Guidelines
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