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ABSTRAK 

 
Patamorgana adalah brand yang berdiri sejak 2020 di Yogyakarta. 

Patamorgana saat ini masih menggunakan jenis sablon polyflex dimana sablon 

jenis ini sangat tidak efisien untuk diaplikasikan pada t-shirt travel wear karena 

memiliki jenis tinta yang mudah terlepas dari kain dan susah untuk menyerap 

keringat diselain itu juga desain dari brand patamorgana ini kurang memiliki 

karakter dan kurang mencerminkan sebuah brand travel wear. Oleh karena itu 

diperlukan perancangan ulang desain t-shirt brand Patamorgana yang efektif 

untuk memberikan informasi dan wawasan tentang siap brand Patamorgana ini 

dan apa saja yang produksi oleh patamorgana. Perancangan ini berfokus pada 

bagaimana merancang desain t-shirt travel wear pada anak muda usia 20-23 

tahun. 

 

Tujuan dari perancangan ini adalah membuat desain t-shirt travel wear 

agar konsumen dapat lebih mudah ketika hendak menentukan pilihan produk yang 

ditawarkan dan memberikan wawasan tentang apa sih brand travel wear. 

Berdasarkan referensi perancangan dan preferensi target audience serta 

berdasarkan teori yang digunakan, hasil dari desain yang dirancang adalah desain 

ilustrasi t-shirt yang simple dan elegant, menggunakan satu jenis font dengan 

fungsi penggunaan yang berbeda, warna-warna yang dipilih adalah warna identitas 

dari brand Patamorgana, adanya tampilan desain dan juga tampilan objek pada 

desain, ditata dengan kaidah desain agar informasi yang  diberikan terstruktur 

dengan baik dan jelas. 

 

Kata kunci: Travel Wear,  Nature, Badge, Free 



x  

DAFTAR ISI 
 

 
HALAMAN SAMPUL DEPAN............................................................................. i 

KAVER DALAM…................................................................................................ ii 

LEMBAR PENGESAHAN..................................................................................... iii 

LEMBAR PERSETUJUAN................................................................................... iv 

PERSEMBAHAN................................................................................................... v 

KATA PENGANTAR............................................................................................. vi 

ABSTRAK............................................................................................................... vii 

DAFTAR ISI........................................................................................................... viii 

DAFTAR GAMBAR.............................................................................................. x 

BAB I: PENDAHULUAN 

A. Latar Belakang Perancangan.............................................................................. 

 

1 

B. Rumusan Perancangan...................................................................................... 4 

C. Batasan Perancangan........................................................................................ 4 

D. Tujuan Perancangan.......................................................................................... 5 

E. Manfaat Perancangan........................................................................................ 5 

F. Skema Perancangan.......................................................................................... 6 

BAB II: DATA DAN ANALISA 

A. Data Objek...................................................................................................... 

 

8 

B. Analisa Objek & Target Audiens................................................................... 10 

C. Referensi Perancangan.................................................................................. 13 

D. Landasan Teori.............................................................................................. 20 

BAB III: KONSEP 

A. Konsep Verbal................................................................................................. 

 

28 

B. Konsep Visual................................................................................................. 30 

BAB IV: DESAIN 

A. Final Desain Dan 

Pengaplikasiannya............................................................................................... 46 

 

 

 

BAB V: PENUTUP 

A. Kesimpulan....................................................................................................... 

 

58 

B. Saran.................................................................................................................. 

DAFTAR PUSTAKA 

LAMPIRAN 

58 



x  

DAFTAR GAMBAR 

Gambar 1.1 Skema Perancangan ........................................................................... 6 

Gambar 1.2 Logo Patamorgana ............................................................................. 9 

Gambar 1.3 Struktur organisasi ............................................................................ 9 

Gambar 1.4 Hoypolloy T-shirt .............................................................................. 11 

Gambar 1.5 Logo Rown Division .......................................................................... 14 

Gambar 1.6 T-shirt Rown Division ....................................................................... 15 

Gambar 1.7 T-shirt Rown Division ....................................................................... 16 

Gambar 1.8 Logo Livefolk..................................................................................... 16 

Gambar 1.9 T-shirt Livefolk .................................................................................. 17 

Gambar 1.10 T-shirt Livefolk ................................................................................ 18 

Gambar 1.11 T-shirt Livefolk ................................................................................ 18 

Gambar 1.12 Logo Traveology ............................................................................. 19 

Gambar 1.13 T-shirt Traveology.......................................................................... 19 

Gambar 1.14 Design Territory Supply.Co ............................................................ 21 

Gambar 1.15 Design The Good Life ..................................................................... 22 

Gambar 1.16 Design Simbolisme .......................................................................... 23 

Gambar 1.17 Design Ilustrasi Mountain Weekend ................................................ 24 

Gambar 1.18 Design Referensi Fotography ......................................................... 25 

Gambar 1.19 Design Refrensi Foto Fotography ................................................... 25 

Gambar 2.1 Simbol Perawatan T-shirt .................................................................. 29 

Gambar 2.2 Pohon Kelapa .................................................................................... 33 

Gambar 2.3 Gunung Merbabu............................................................................... 34 

Gambar 2.4 Tebing................................................................................................ 35 

Gambar 2.5 Matahari ............................................................................................ 35 

Gambar 2.6 Bunga Edelweis ................................................................................. 36 

Gambar 2.7 Sketch Desain 1 ................................................................................. 36 

Gambar 2.8 Sketch Desain 2 ................................................................................. 37 

Gambar 2.9 Sketch Desain 3 ................................................................................. 38 

Gambar 3.1 Sketch Desain 4 ................................................................................. 39 

Gambar 3.2 Sketch Desain 5 ................................................................................. 39 

Gambar 3.3 Sketch Desain 6 ................................................................................. 40 

Gambar 3.4 Desain Digital 1 ................................................................................. 41 

Gambar 3.5 Desain Digital 2 ................................................................................. 41 

Gambar 3.6 Desain Digital 3 ................................................................................. 42 

Gambar 3.7 Desain Digital 4 ................................................................................. 43 

Gambar 3.8 Desain Digital 5 ................................................................................. 44 

Gambar 3.9 Desain Digital 6 ................................................................................. 45 

Gambar 4.1 Desain T-shirt 1 Tampak Depan ....................................................... 46 

Gambar 4.2 Desain T-shirt 1 Belakang ................................................................. 47 

Gambar 4.3 Desain T-shirt 2 Tampak Depan ....................................................... 48 



x  

Gambar 4.4 Desain T-shirt 2 Tampak Belakang .............................................49 

Gambar 4.5 Desain T-shirt 3 Tampak Depan .................................................50 

Gambar 4.6 Desain T-shirt 3 Tampak Belakang .............................................51 

Gambar 4.7 Desain T-shirt 4 Tampak Depan .................................................52 

Gambar 4.8 Desain T-shirt 4 Tampak Belakang .............................................53 

Gambar 4.9 Desain T-shirt 5 Tampak Depan .................................................54 

Gambar 5.1 Desain T-shirt 5 Tampak Belakang .............................................55 

Gambar 5.2 Desain T-shirt 6 Tampak Depan .................................................56 

Gambar 5.3 Desain T-shirt 6 Tampak Belakang .............................................57


